
Supply Chain Management – Business Administration 
Department of Operation Management and Information Technology, Faculty of 

Management, Kharazmi University 
 

Operations and Supply Chain Management – Business Administration Program Title 
(major) 

Master Level of studies 

Farsi - English 
Medium of 
Instruction of 
Program 

4 Semester Duration of 
program 

Fall (September) 
Intake / 
Academic 
Session 

48 credits during 4 Semester Number of 
Credits 

This program is delivering by coursework/research mixed mode. 
Students must confirm their research supervisor and research topic after 
first semester or before end of third academic semester. Students will 
register and submit their research proposal in the fourth semester and 
their viva will be conducted after 6 months of their submission. 

Coursework / 
Research (Mode 
of studies) 

Organization and management theory, operations management, 
strategic management, marketing management, financial management, 
accounting for managers, economics principles, management 
information systems, human resource management, organizational 
behavior, decision making for managers 

Main / General 
Courses  

Supply Chain Management, Inventory and Warehouse Management, 
Service Operations Management, Business Dynamics, Operations 
Strategy 

Specialized 
Courses 

The two-year MBA program in Operations and Supply Chain Management 
includes 14 course modules (core and optional) and a 35000-45000 
words thesis. In the face of global disruptions, e.g. pandemics and wars, 
increasing complexities and constantly evolving technologies, the role of 
logistics and supply chain executives becomes more critical. Upstream 
and downstream members of the supply chain need to cooperate with 
each other to sustain and strengthen their competitive position by 
creating value to the ultimate consumers in terms of producing and 
delivering products and/or services. The aim of this MBA program is to 
develop an in-depth understanding of how supply chain operations and 
processes are linked to business strategy. 
 
Along with mastering logistics and supply chain management, the 
students will deepen their understanding of the practice’s relationship 
with other organizational functions such as human resource 
management, finance, marketing, strategic management and quality 
management. The students will implement the supply chain concepts 

Program 
description / 
objective  



and techniques through consulting projects, coursework projects, case 
studies and their MBA thesis. 
 
The graduates can pursue a career in manufacturing and service 
industries in roles such as logistics manager, supply chain manager, 
supply chain consultant, supply chain analyst, purchasing manager and 
warehousing manager. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



General plan of credits distribution in semesters 
(Last Update June, 2022) 

 
Main Courses (30 Credits) 
Main / Elective Subjects (6 Credits) 
Specialized Subjects (6 Credits) 
Thesis (6 Credits) - (Only the top 20% of virtual/online course students have the opportunity 
to obtain a thesis) 
(80% of the remaining virtual/online course students - taking 6 credits assigned by the 
department) 
 

MBA SCM & Pardis & eLearning (1st Sem) 
 Subject Credit Description 

1 Organization and 
Management theory 

3 
Main-General 

2 Decision Making for 
Manager 

3 
Main-Elective 

3 Operations 
Management 

3 
Main-General 

4 Business Ethics and 
Rules 

3 
Main-General 

5 Economics Principles 3 Main-General 
 

MBA SCM & Pardis & eLearning (2nd Sem) 
 Subject Credit Description 

1 Accounting for 
Managers 

3 
Main-General 

2 Organizational 
Behavior Management 

3 
Main-General 

3 Supply Chain 
Management 

3 Specialized - 
Main 

4 Strategic Management 3 Main-General 
5 Business Dynamics 3 Main-Elective 

 
MBA SCM & Pardis & eLearning (3rd Sem) 

 Subject Credit Description 
1 Marketing 

Management 
3 

Main-General 
2 Human Resource 

Management 
3 

Main-General 
3 Operations Strategy 3 Specialized- 

Main 
4 Financial Management 3 Main-General 

 
MBA SCM & Pardis & eLearning (4th Sem) 

 Subject Credit Description 
1 

Thesis 
6 Research 

Oriented 
 


